Chapter 7: Political Parties 

I. Parties here and abroad 

1. A party is a group that seeks to elect candidates to public office by supplying them with a label. 

2. Arenas 

a. A label in the minds of the voters 

b. Set of leaders in government 

c. Organization recruiting and campaigning 

3. American parties have become weaker in all three arenas 

a. As labels: more independents 

b. As organizations: much weaker since the 1960s 

c. As sets of leaders: the organization of Congress less under their control

II. Party realignments 

A. Definition: sharp, lasting shift in the popular coalition supporting one or both parties 

B. Occurrences: biggest changes in issues 

1. ) 1860: Whigs collapsed; Republicans won slavery
2. ) 1896: Republicans defeated Bryan economics
3. ) 1932: FDR Democrats came to power depression
III. State and local parties 

A. The machine 

1. Recruitment via tangible incentives 

2. High degree of leadership control 

3. Abuses 

a. Gradually controlled by reforms 

b. But machines continued

4. Both self-serving and public regarding 

5. Winning above all else

B. Ideological parties 

1. Principle above all else 

2. Usually outside Democrats and Republicans 

3. But some local reform clubs 

4. Reform clubs replaced by social movements

C. Solidary groups 

1. Most common form of party organization 

2. Members motivated by solidary incentives 

3. Advantage: neither corrupt nor inflexible 

4. Disadvantage: not very hard working

D. Sponsored parties 

1. Created or sustained by another organization 

2. Example: Detroit Democrats controlled by UAW 

3. Not very common

4. Disadvantage: takes time to know the person

E. Ideological parties: comprehensive, radical view; most enduring
Examples: Socialist, Communist, Libertarian 

F. One-issue parties: address one concern, avoid others
Examples: Free Soil, Know-Nothing, Prohibition 

G. Economic protest parties: regional, oppose depressions
Examples: Greenback, Populist 

H. Factional parties: from split in a major party
Examples: Bull Moose, Henry Wallace, American Independent 

I. Movements not producing parties; either slim chance of success or major parties accommodate
Examples: civil rights, antiwar, labor 

J. Factional parties have had greatest influence

IV. Nominating a president 

A. Who votes in primaries? 

1. Caucus: meeting of party followers at which delegates are picked 

a. Only most-dedicated partisans attend 

Chapter 8: Elections and Campaigns 

A. Major differences 

1. Presidential races are more competitive. 

a. House races have lately been one-sided for Democrats. 

b. Presidential winner rarely gets more than 55 percent of vote 

c. Most House incumbents are reelected (more than 90 percent)

2. Fewer people vote in congressional elections 

a. Unless election coincides with presidential election 

b. Gives greater importance to partisan voters (party regulars)

3. Congressional incumbents can service their constituents. 

a. Can take credit for governmental grants, programs, and so forth 

b. President can't: power is not local

4. Congressional candidates can duck responsibility. 

a. "I didn't do it; the people in Washington did!" 

b. President is stuck with blame 

c. But local candidates can suffer when their leader's economic policies fail

5. Benefit of presidential coattails has declined 

a. Congressional elections have become largely independent 

b. Reduces meaning (and importance) of party

B. Running for president 

1. Strategy and themes 

a. Setting the tone (positive or negative) 

b. Developing a theme: trust, confidence, and so on 

c. Judging the timing 

d. Choosing a target voter: who's the audience?

II. Primary versus general campaigns 

A. Kinds of elections and primaries: general versus primary elections 

B. Differences between primary and general campaigns 

1. Iowa caucuses 

2. The balancing act 

a. Being conservative (or liberal) enough to get nominated 

b. Move to center to get elected 

c. The "clothespin vote": neither candidate is appealing

C. Two kinds of campaign issues 

1. Position issues 

2. Valence issues

D. Risk of slips of the tongue on visuals and debates 

a. Ford and Poland, Carter and lust, Reagan and trees 

b. Forces candidates to rely on stock speeches 

c. Sell yourself, not your ideas

2. Free television time to major presidential candidates in 1996 

3. The computer 

a. Makes direct mail campaigns possible 

b. Allows candidates to address specific voters 

c. Creates importance of mailing lists

III. Money 

A. The sources of campaign money 

1. Presidential primaries: part private, part public money 

a. Federal matching funds 

b. Only match small donors: less than $250; $5,000 in twenty states 

c. Gives incentive to raise money from small donors 

2. Presidential general elections: public money 

3. Congressional elections: all private money 

a. From individuals, PACs, and parties 

b. Most from individual small donors ($100 to $200 a person) 

c. $1,000 maximum for individual donors 

d. Benefit performances by rock stars, etc. 

e. $5,000 limit from PACs 

f. But most PACs give only a few hundred dollars 

g. Tremendous PAC advantage to incumbents: backing the winner 

h. Challengers have to pay their own way; only one-sixth from PACs

B. Campaign finance rules 

1. Campaign finance reform 

a. Bipartisan Campaign Finance Reform Act of 2002 

1. Ban on soft money 

2. Increase on individual contributions (to $2,000 per candidate per election) 

3. Restrictions on independent expenditures 

IV. What decides elections? 

A. Party identification, but why don't Democrats always win? 

1. Democrats less wedded to their party 

2. GOP does better among independents 

3. Republicans have higher turnout

B. Issues, especially the economy 

C. The campaign 

D. Finding a winning coalition 

Chapter 9: Interest Groups 

A. Institutional interests 

1. Defined: individuals or organizations representing other organizations 

2. Types 

a. Businesses: example, General Motors 

3. Concerns--bread-and-butter issues of concern to their clients 

4. Other interests--governments, foundations, universities

B. Membership interests 

1. Americans join some groups more frequently than people in other nations 

a. Social, business, and so on, same rate as elsewhere 

b. Unions, less likely to join 

c. Religious or civic groups, more likely to join 

d. Greater sense of efficacy and duty explains the tendency to join civic groups

C. Incentives to join 

1. Solidary incentives--pleasure, companionship (League of Women Voters, AARP, NAACP, Rotary, etc.) 

2. Material incentives--money, things, services (farm organizations, retired persons, etc.) 

3. Purpose of the organization itself--public-interest organizations 

a. Ideological interest groups' appeal is controversial principles 

II. Interest groups and social movements 

A. Social movement is a widely shared demand for change 

B. Environmental movement 

C. Feminist movement:

D. Union movement; left over after social movement dies

III. Funds for interest groups 

A. Foundation grants 

B. Federal grants and contracts 

C. Direct mail 

IV. Activities of interest groups 

A. Information 

1. Single most important tactic 

B. Litigation

C. Grassroots lobbying, Going Public

D. Electioneering

E. Money and PACs 

1. Money is least effective way to influence politicians 

2. Campaign finance reform law of 1973 had two effects 

a. Restricted amount interest groups can give to candidates 

b. Made it legal for corporations and unions to create PACs

3. Rapid growth in PACs has not led to vote buying. 

a. More money is available on all sides 

b. Members of Congress take money but still decide how to vote

4. Almost any organization can create a PAC. 

a. More than half of all PACs sponsored by corporations 

b. Recent increase in ideological PACs; one-third liberal, two-thirds conservative

5. Ideological PACs raise more but spend less because of cost of raising money 

6. In 2000 unions and business organizations gave most 

7. Incumbents get most PAC money 

a. Business PACs split money between Democrats and Republicans 

b. Democrats get most PAC money

8. PAC contributions small 

V. Regulating interest groups 

A. Protection by First Amendment 

B. 1995 lobby act enacted by Congress 

Chapter 10: The Media 

I. Journalism in American political history 

A. The party press 

B. The popular press 

C. Magazines of opinion 

D. Electronic journalism 

E. The Internet 

II. The structure of the media 

A. The national media 

1. Significance 

a. Washington officials follow it closely 

2. Roles played 

a. Gatekeeper: what is news, for how long 

b. Scorekeeper: who is winning, losing 

c. Watchdog: investigate personalities and expose scandals 

III. Rules governing the media 

A. Confidentiality of sources 

B. Regulating broadcasting 

1. FCC licensing 

a. Seven years for radio 

b. Five years for television 

c. Stations must serve "community needs" 

d. Public service, other aspects can be regulated

2. Other radio and television regulations 

a. Equal time rule 

b. Right-of-reply rule 

c. Political editorializing rule

3. Fairness doctrine was abolished in 1987

IV. Interpreting political news 

A. Are news stories slanted? 

1. Most people believe media, especially television, from which they get most news 

2. Liberal bias of national media elite 

3. Types of stories 

a. Routine stories: public events regularly covered 

b. Selected stories: public but not routinely covered 

c. Insider stories: not usually made public; motive problem

B. Why do we have so many news leaks? 

1. Constitution: separation of powers 

2. Adversarial nature of the press since Watergate 

3. Cynicism created era of attack journalism 

4. Public confidence in big business down and now media are big business 

5. Drive for market share forces media to use theme of corruption 

6. Increased use of negative advertising

